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R
ights w

orth defending
Parasitic copying of original designs and 
products is a grow

ing problem
, w

hether 
you 

m
ake 

w
atches, 

clothes, 
m

edical 
products – or toys.

Insuffi
cient 

protection 
of 

product 
rights 

w
orks to the disadvantage of m

anufacturers 
w

ho invest heavily in product developm
ent, 

product 
safety, 

quality 
control 

and 
m

arketing.

C
opying m

akes it diffi
cult for consum

ers to 
choose on an inform

ed basis.

To 
protect 

consum
ers 

against 
being 

m
isled and to ensure that it continues to 

be profitable for m
anufacturers to develop, 

m
ake and m

arket quality products, it is 
becom

ing ever m
ore im

portant to establish 
w

orldw
ide 

regulations 
on 

protection 
of 

Intellectual 
Property 

R
ights. 

Equally 
im

portant are routines for inform
ing our 

custom
ers and consum

ers of how
 they can 

m
ake sure they are choosing the genuine 

product.

These 
are 

the 
reasons 

underlying 
the 

LEG
O

 G
roup’s decision to produce this 

brochure. It explains w
hat w

e are doing 
to protect our products and tradem

arks, 
w

hy w
e do so and for w

hat reasons w
e 

believe it im
portant to avoid the risk of our 

products’ identities being w
atered dow

n. 
The brochure also explains w

hat w
e believe 

should be done on the legislative side to 
strengthen protection of consum

ers’ and 
producers’ rights alike.

Tradem
ark

The 
typical 

function 
of 

a 
tradem

ark 
is 

to 
identify 

a 
given 

product 
w

ith 
its 

m
anufacturer. Tradem

arks consist of nam
es, 

w
ords, 

w
ord 

com
binations, 

devices 
etc. 

Som
etim

es a product shape can qualify 
as 

a 
tradem

ark. 
The 

protection 
against 

identical or confusingly sim
ilar tradem

arks 
in principle lasts forever.

Patent 
A patent grants a tim

e-lim
ited protection 

for 
new

 
inventions, 

e.g. 
new

 
technical 

developm
ents.

D
esign

A design registration grants a tim
e-lim

ited 
protection 

for 
new

 
designs, 

e.g. 
new

 
product shapes. Som

etim
es designs are 

protected w
ithout registration.

C
opyright

Literature and certain artistic w
orks are 

autom
atically 

protected 
against 

copying 
for a considerable period of tim

e, typically 
for 70 years after the death of the person 
w

ho created them
.

Unfair C
om

petition Law
s

In 
cases 

w
hen 

patent, 
design 

and 
tradem

ark protection m
ay not apply, and 

the overall presentation of a rival product 
is clearly designed to induce consum

er 
association w

ith an original product and to 
m

islead as to the origin of the rival product, 
the rem

edy m
ay be found under unfair 

com
petition/passing off law

s.

IN
TR

O
D

U
C

TIO
N
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The LEG
O

® B
rick / Toy of the C

entury
O

n the verge of the 21st C
entury, the LEG

O
® 

B
rick w

as voted “Toy of the C
entury”, first 

by Fortune M
agazine, later by the B

ritish 
Association of Toy R

etailers.

W
hen 

D
anish 

C
arpenter 

O
le 

K
irk 

C
hristiansen began m

aking w
ooden toys in 

1932, he could scarcely have foreseen the 
process he w

as setting in m
otion. Today 

the LEG
O

 G
roup is the fourth-largest toy 

com
pany in term

s of sales and its products 
are am

ong the best-know
n and the m

ost 
loved in the w

orld. 
The LEG

O
 G

roup is dedicated to delivering 
quality play experiences and constantly 
seeking 

out 
new

 
w

ays 
of 

learning 
and 

being creative.

LEG
O

 System
 of Play 

The 
iconic 

LEG
O

 
brick 

w
as 

developed 
m

ore than 50 years ago.
D

uring the late 1940s plastic bricks becam
e 

part of the LEG
O

 assortm
ent and in 1955 

the LEG
O

 G
roup launched its revolutionary 

“LEG
O

 System
 of Play” w

ith the first “Play 
and Learn” concept w

hich stressed the 
im

portance of learning by playing. This led 
to further developm

ent of the plastic bricks 
and in 1958 the LEG

O
 brick w

as launched 
w

ith 
its 

now
 

classic 
knob-and-tube 

coupling system
. The fam

ous 1958 patent, 
the LEG

O
 patent, concerns the tubes only.

Inventing the W
heel 

To 
the 

LEG
O

 
G

roup 
this 

w
as 

only 
the 

starting point for the LEG
O

 System
. In 1962 

the w
heel w

as re-invented and experim
ents 

w
ith electric m

otors began. In 1966 the 
first LEG

O
 train w

ith accom
panying rails 

and a 4.5-volt m
otor for propulsion w

as 
introduced. The LEG

O
 Technic range w

as 
introduced in 1977.
 B

ig B
ricks for Sm

all H
ands 

Another ground-breaking event occurred 
in 

the 
late 

1960s: 
Instead 

of 
aim

ing 
at 

the 
broad 

target 
group 

“children”, 
LEG

O
 products w

ere split into age and 
developm

ent segm
ents. LEG

O
®

  D
U

PLO
®

 

w
as launched to give the youngest children 

a chance to play w
ith LEG

O
 products. The 

D
U

PLO
 bricks are tw

ice as big in each 
dim

ension as ordinary LEG
O

 bricks and 
are therefore easier for young hands to 
handle. 

LEG
O

LA
N

D
® Parks on the M

ap 
In 1968 the LEG

O
 G

roup set up LEG
O

LAN
D

®
  

Park in B
illund. It w

as to prove itself the 
m

ost fam
ous and living sym

bol of creativity 
and im

agination from
 a child’s perspective. 

Three m
ore LEG

O
LAN

D
 Parks have been 

opened since: one at W
indsor, England 

(1996) one in C
alifornia, U

SA (1999), and 
one at G

ünzburg, G
erm

any (2002). In 2005 
the LEG

O
 G

roup sold the m
ajority of the 

shares in the Parks to M
erlin Entertainm

ents 
G

roup. 
The LEG

O
LAN

D
 tradem

ark is still ow
ned by 

the LEG
O

 G
roup and continues to be used 

under license. The ow
ners of the LEG

O
 

G
roup, K

IR
K

B
I A

/S, ow
ns approxim

ately a 
third of the shares in M

erlin Entertainm
ents 

G
roup.

H
ISTO

R
Y
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LEG
O

® Education
Since 1981 the LEG

O
 G

roup has m
arketed 

products 
for 

schools. 
LEG

O
® 

Education 
products have been developed specially 
for 

the 
educational 

sector 
and 

contain 
m

aterial 
for 

both 
teachers 

and 
pupils. 

Pupils 
get 

the 
opportunity 

to 
do 

their 
ow

n 
research, 

for 
exam

ple, 
into 

how
 

cause and effect are related. W
hen you 

learn by doing, you rem
em

ber it better 
than if som

eone sim
ply tells you. This is 

the philosophy behind LEG
O

 Education’s 
teaching concepts.

R
obot Technology for C

hildren 
The 

1990s 
w

as 
the 

decade 
in 

w
hich 

the 
LEG

O
 

G
roup 

m
oved 

into 
robotics. 

Intelligence and behavior becam
e w

ell and 
truly an integral part of the LEG

O
 product 

range. 
By 

integrating 
robot 

technology 
w

ith 
the 

LEG
O

 
building 

system
, 

LEG
O

® 
M

IN
D

STO
R

M
S

® enabled children to create 
and program

 intelligent LEG
O

 m
odels. The 

technology system
 w

as launched in 1998.

License
The first LEG

O
® Star W

ars
™ products w

ere 
m

arketed in 1999. This w
as the first tim

e 
the 

LEG
O

 
G

roup 
decided 

to 
license 

a 
story into the LEG

O
 w

orld and LEG
O

 Star 
W

ars products have been a success. Since 
then several licensed LEG

O
 products have 

been 
m

arketed, 
such 

as 
H

arry 
Potter ™, 

W
innie the Pooh

™ and Toy Story
™. 

N
ew

 Products and C
oncepts

In addition to ongoing product developm
ent 

based on the existing core portfolio, the 

LEG
O

 G
roup w

ill develop innovative new
 

products w
hich are ideally suited as LEG

O
 

products, yet never seen before. 
An exam

ple of such new
 products w

as seen 
in 2009 w

hen a com
pletely new

 product 
line w

as launched: LEG
O

® G
am

es. The line 
consists of a series of board gam

es that 
can be played by the w

hole fam
ily.

The LEG
O

 G
roup currently operates on 

electronic 
platform

s 
through 

the 
w

w
w

.
LEG

O
.com

 w
ebsite and video gam

es. The 
digital presence w

ill be further expanded, 
in particular through LEG

O
 U

niverse – the 
first M

M
O

G
 (m

assively m
ultiplayer online 

gam
e) from

 the LEG
O

 G
roup w

hich w
as 

launched in O
ctober 2010.

H
ISTO

R
Y

LEG
O

 Facts &
 Figures

C
hildren 

around 
the 

w
orld 

spend 5 billion hours every year 
playing w

ith LEG
O

 elem
ents.

W
hen m

oulding LEG
O

 elem
ents 

the tolerance of accuracy is 10 
m

y (0.01 m
m

).

Approx. seven LEG
O

 sets are 
sold each second.

There are 915.103.765 different 
w

ays 
of 

com
bining 

six 
2x4 

bricks of the sam
e colour.

LEG
O

 U
niverse Key Visual.

The dice from
 LEG

O
 G

am
es.

“O
ne of the m

ore than nine hundred 

m
illion w

ays in w
hich six 2x4 LEG

O
 B

ricks 

of the sam
e colour can be com

bined.”
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Q

U
A

LITY A
N

D
 S

A
FE

TY
N

o short-cuts in Q
uality or S

afety
W

e 
are 

as 
dem

anding 
in 

our 
quality, 

product safety and precision requirem
ents 

as w
e are about the creative possibilities. 

All 
LEG

O
® 

elem
ents 

are 
m

ade 
in 

high-
precision 

m
oulds 

and 
elem

ents 
m

ade 
m

ore than a generation ago still fit w
ith 

those m
ade today.

Every LEG
O

 elem
ent is extensively tested 

for such durability qualities as breaking 
and 

clutch 
pow

er, 
the 

latter 
m

easured 
through the am

ount of force required to 
separate tw

o elem
ents. All raw

 m
aterials 

are, of course, non-toxic and every elem
ent 

is tested according to the highest safety 
standards and rules. Building instructions 
are precise and easily understood. 

Fair Play or Unfair C
om

petition?
Legal rights as w

ell as com
m

on regard 
for fair play are increasingly violated by 
copyists 

in 
their 

attem
pts 

to 
m

islead 
consum

ers by trading on the reputation of 
w

ell-established products and tradem
arks. 

The 
LEG

O
 

G
roup 

actively 
opposes 

all 
abuses 

that 
violate 

the 
protection 

enshrined 
in 

national 
and 

international 
legislation. W

e feel w
e have good reasons 

to do so, for one of the aim
s of such 

legislation is to guarantee to consum
ers 

that they are buying the genuine, original 
product and not an inferior copy. G

enerally, 
the LEG

O
 G

roup has focus 
on these m

ajor areas:

FA
IR

 O
R

 U
N

FA
IR

1. Policing our R
ights  

2. M
isuse of Tradem

arks 

3. M
isuse of Tradem

arks in 
D

om
ain N

am
es and on the 

Internet 

4. Attem
pted Association 

w
ith the LEG

O
 G

roup by 
unrelated parties  

5. Product C
opying  

6. License and C
o-Prom

otion 

Every LEG
O

 elem
ent is extensively tested 

for such durability qualities as breaking 

and clutch pow
er.
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C
orrect use of our tradem

arks protects 
our 

rights, 
w

hereas 
incorrect 

use 
leads 

to dilution and eventually loss of rights. 
By follow

ing a sim
ple set of rules w

e can 
all 

contribute 
to 

the 
protection 

of 
our 

tradem
arks.

In order to em
phasize further the tradem

ark 
status w

e insert either the sym
bol ®

 (for 
registered tradem

ark) or the sym
bol ™

 (for 
pending/unregistered tradem

ark).  
W

hen using the sym
bols a legal line (an 

explanatory note) is placed on the said 
m

aterial. An exam
ple of a legal line is:

LEG
O

 and the LEG
O

 logo are tradem
arks 

of the LEG
O

 G
roup.

C
opyright norm

ally requires no registration 
but 

to 
prevent 

unauthorised 
copying 

it 
is 

im
portant 

to 
use 

the 
internationally 

accepted notice com
prising the sym

bol ©
 

follow
ed by the year in w

hich the w
ork w

as 
first published, and the nam

e of the ow
ner 

of the copyright. The follow
ing copyright 

notice is used on all m
aterials just below

 
the legal line, e.g.

©
201x The LEG

O
 G

roup

Tradem
arks and com

pany nam
es are tw

o 
different things. A tradem

ark can be part 
of a com

pany nam
e or m

ay even be the 
sam

e as a com
pany nam

e. This is the case 
in the LEG

O
 G

roup. M
ost of our com

panies 
have the w

ord LEG
O

 in their nam
e.

Please note that the ®
 sym

bol is N
O

T 
used under any circum

stances in com
pany 

nam
es such as e.g. the LEG

O
 G

roup, LEG
O

 
System

 A
/S, etc.

P
O

LIC
IN

G
 O

U
R

 R
IG

H
TS

A
LW

AYS
 w

rite our tradem
arks 

in capital letters.

A
LW

AYS
 use a noun after the 

tradem
ark, e.g. LEG

O
 toys, 

LEG
O

 values.

N
EVER

 add a possessive “s”, 
plural “s” or hyphen, e.g. 
LEG

O
’s design, m

ore LEG
O

s 
to play w

ith, LEG
O

-bricks.

N
EVER

 change or adjust the 
graphical design of a tradem

ark, 
e.g. change the colours or shape 
of the LEG

O
 logo.



©
2011 The LEG

O
 G

roup  |  All rights reserved  |  date 01.01.11

7

Product nam
es, logos and product shapes 

w
hich obviously im

itate the LEG
O

 G
roup’s 

registered tradem
arks are frequently used 

to m
islead consum

ers into thinking that 
they are buying genuine LEG

O
® products. 

The m
ost im

portant asset of the LEG
O

 
G

roup is the LEG
O

 tradem
ark. The LEG

O
 

tradem
ark w

as created in the early days 
of the com

pany in 1932 from
 the D

anish 
w

ords “leg godt” m
eaning “play w

ell”. The 
LEG

O
 tradem

ark is registered in m
ore than 

150 countries all over the w
orld. The LEG

O
 

G
roup is also the ow

ner of a w
hole range 

of tradem
arks, including the basic brick, 

the m
inifigure and the knobs.

 O
ur 

policy 
is 

to 
protect, 

m
aintain 

and 
defend our tradem

ark rights in the best 

possible w
ay thus the LEG

O
 G

roup has 
established a num

ber of clear rules for the 
proper use of its tradem

arks.

The LEG
O

 tradem
ark is considered a fam

ous 
tradem

ark in a num
ber of jurisdictions. In 

som
e indicated in a registration certificate 

or included on a list of fam
ous tradem

arks, 
but m

ost often confirm
ed through decisions 

rendered in specific cases. It m
eans that the 

LEG
O

 tradem
ark has the w

idest possible 
protection, i.e. for all goods and services, 
and that w

e should be able to prevent 
others from

 using the LEG
O

 tradem
ark, not 

just for toys, but for any goods. 

M
IS

U
S

E
 O

F TR
AD

E
M

A
R

KS

Above to the right are som
e exam

ples of the 

tradem
arks of the LEG

O
 G

roup. They are not 

to be copied, depicted or used in any w
ay 

w
ithout the prior consent of the LEG

O
 G

roup.

To the right exam
ples of im

itations of the LEG
O

 

logo m
ade to deceive the buyer or to create a 

false association w
ith the LEG

O
 G

roup.
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M
isuse of Tradem

arks in D
om

ain N
am

es 
and on the Internet
Im

proper use of the LEG
O

® tradem
arks 

m
ay 

cause 
consum

er 
confusion 

and 
lead to the dilution of such m

arks. W
e 

actively 
seek 

to 
prevent 

m
isuse 

of 
the 

LEG
O

 tradem
arks and any confusion as to 

w
hether it sponsors or authorizes unoffi

cial 
and/or unlicensed sites. For this reason, 
certain guidelines have been developed to 
outline the proper use of the LEG

O
 G

roup’s 
registered 

tradem
arks 

and 
copyrighted 

m
aterial in dom

ain nam
es and w

ebsites. 

D
om

ain N
am

es 
U

se of a LEG
O

 tradem
ark in a dom

ain nam
e 

is 
an 

infringem
ent 

of 
LEG

O
 

tradem
ark 

rights. 
Further 

to 
this, 

it 
is 

highly 
likely 

that an observer w
ill m

ake the m
istaken 

presum
ption that the site is in som

e w
ay 

related to, sponsored or endorsed by the 
LEG

O
 G

roup. As a consequence, LEG
O

 
tradem

arks 
cannot 

be 
incorporated 

in 
dom

ain nam
es. This restriction applies to 

all registered LEG
O

 tradem
arks, such as 

but not lim
ited to; LEG

O
®, M

IN
D

STO
R

M
S

®, 
D

U
PLO

® and LEG
O

LAN
D

®. 

Use in Unoffi
cial W

ebsites
The 

protection 
of 

the 
reputation 

and 
goodw

ill of the LEG
O

 G
roup is a m

ajor 
concern 

w
hen 

developing 
guidelines 

for 
use 

of 
our 

tradem
arks 

in 
unoffi

cial 
w

ebsites. For this reason the red LEG
O

 
logo m

ay never be used on any unoffi
cial 

w
ebsite. H

ow
ever, in connection w

ith sales 
of genuine LEG

O
 products e-tailers can 

obtain perm
ission to use the LEG

O
 logo in 

a non-prom
inent w

ay. The use m
ust never 

m
islead the observer to believe that the site 

or the activities on the site are sponsored 
or authorized by the LEG

O
 G

roup.  

The LEG
O

 G
roup ow

ns copyrights to all of 
the building instructions, publications and 
photographs used in its catalogs, on its 
packages and w

ebsites. W
e perm

it very 
lim

ited 
reproduction 

of 
our 

copyrighted 
m

aterial 
on 

w
ebsites. 

C
opyrighted 

m
aterial, 

such 
as 

an 
extract 

from
 

the 
m

ost recent LEG
O

 club m
agazine, from

 
building instructions or from

 w
w

w
.LEG

O
.

com
, 

m
ay 

be 
used 

for 
non-com

m
ercial 

purposes (e.g. posting on a w
eb site to 

exchange inform
ation or m

aking fair use 
com

m
entary). 

The 
copyrighted 

m
aterial 

used 
should 

be 
unaltered 

and 
m

ust 
be 

lim
ited 

to 
extracts 

only. 
Typically, 

perm
issions to use of copyrighted m

aterial 
in an educational context are granted and 
sellers, in general, can show

 photos of the 
LEG

O
 sets/packaging sold on the w

ebsite. 
Finally, because the LEG

O
 G

roup licenses 
the 

right 
to 

use 
certain 

copyrighted 
m

aterial to third parties, other restrictions 
m

ay apply to the use of this m
aterial on 

unoffi
cial w

ebsites.  

The sam
e rules and guidelines apply to 

sites/dom
ains 

belonging 
to 

fans 
of 

the 
LEG

O
 brand.

D
isclaim

ers 
D

isclaim
ers 

should 
be 

included 
in 

any 
non-offi

cial site m
aking use of any LEG

O
 

tradem
arks 

and/or 
copyrighted 

m
aterial 

M
IS

U
S

E
 O

F TR
AD

E
M

A
R

KS

O
ur ow

n LEG
O

 C
lub page w

here the fans (prim
arily children) can participate in a com

m
unity.

O
ne of the very popular enthuiast sites w

hich contains a lot of valuable inform
ation about the LEG

O
 com

m
unity.
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in 
order 

to 
ensure 

that 
the 

site 
is 

not 
m

istakenly seen as affi
liated, authorized or 

sponsored by the LEG
O

 G
roup.

For 
any 

LEG
O

® 
tradem

ark 
appearing 

on 
a 

page, 
the 

follow
ing 

disclaim
er 

is 
appropriate: 

LEG
O

 is a tradem
ark of the LEG

O
 G

roup, 
w

hich 
does 

not 
sponsor, 

authorize 
or 

endorse this w
eb site. 

The disclaim
er should include a reference 

to all LEG
O

 tradem
arks that are included 

on the site. For exam
ple, if a reference is 

m
ade on a w

eb site to the LEG
O

 D
U

PLO
®

 

tradem
ark, D

U
PLO

 should also be included 
in the disclaim

er.  

For 
any 

copyrighted 
m

aterial 
used, 

the 
follow

ing copyright line should be included:

©
201x The LEG

O
 G

roup.
A

ll R
ights R

eserved. 

This copyright line m
ust be included under 

any copyrighted m
aterial and the year used 

m
ust be the year of actual publication of 

the m
aterial displayed.

Finally, it m
ust be observed that a disclaim

er 
w

ill not undo an im
proper tradem

ark or 
copyright use. 

M
IS

U
S

E
 O

F TR
AD

E
M

A
R

KS

Exam
ples of w

ebsites w
e believe is infringing.

An exam
ple of the copyright line.
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Attem
pted A

ssociation w
ith 

the LEG
O

 G
roup by unrelated parties  

Tim
e and again, w

e see our products and 
tradem

arks used in the m
arketing of totally 

unrelated 
products 

and 
services, 

giving 
the im

pression that the LEG
O

 G
roup is 

som
ehow

 involved in or associated w
ith 

such business activities or services, w
ith 

w
hich w

e are not actually involved.  

W
hen used in these unrelated settings, be 

it in printed m
aterial or on the internet, the 

value of our tradem
arks m

ay be dim
inished 

and 
the 

identities 
of 

our 
com

pany, 
our 

products 
and 

our 
tradem

arks 
can 

lose 
their distinctiveness. 
The 

LEG
O

 
G

roup 
is 

a 
construction 

toy 
m

anufacturer 
w

hich 
has 

kept 
children 

all over the w
orld occupied in creative, 

enjoyable play for m
any decades. As such, 

w
e now

 enjoy a trem
endous am

ount of 
goodw

ill. O
ur nam

e and the “red square” 
LEG

O
® 

logo 
are 

instantly 
identifiable, 

and 
the 

general 
public 

associates 
any 

products 
bearing 

our 
tradem

arks 
and 

copyrights 
w

ith 
the 

LEG
O

 
G

roup. 
The 

attem
pts of others to gain a reputation by 

associating their unrelated, unauthorized 
or 

unlicensed 
products 

w
ith 

the 
LEG

O
 

G
roup 

m
ay 

enhance 
their 

com
m

ercial 
prospects, 

but 
if 

used 
w

ithout 
our 

perm
ission, 

m
ay 

constitute 
tradem

ark 
or copyright infringem

ent. Therefore, w
e 

em
phasize 

that 
unrelated 

third 
parties 

are not perm
itted to use tradem

arks or 
copyrights of the LEG

O
 G

roup for their ow
n 

com
m

ercial or m
arketing purposes, unless 

form
al perm

ission or a w
ritten license has 

been granted by the LEG
O

 G
roup.

For these sam
e reasons, the LEG

O
 G

roup 
has im

plem
ented a general policy against 

the use of our nam
e, products and logos 

by business associates, e.g. suppliers, in 
their ow

n advertising.  W
e allow

 business 
associates to include our com

pany nam
e 

on a reference list.

In the past several years, m
ore and m

ore 
unrelated 

books 
and 

publications 
have 

been w
ritten w

ith a LEG
O

 them
e, w

hich 
cover a w

ide range of topics.  H
ow

ever, 
only 

books 
w

hich 
have 

been 
offi

cially 
endorsed and/or licensed by the LEG

O
 

G
roup are allow

ed to use the LEG
O

 logo, 
the 2x4 brick and knob configuration, or 
the m

inifigure anyw
here on or in the book 

or publication. O
ffi

cial endorsem
ent com

es 
through a form

al agreem
ent w

ith the LEG
O

 
G

roup. 

For additional inform
ation regarding the 

rules and requirem
ents for unauthorized 

books 
and 

publications, 
please 

inquire 
about our B

ooks Policy.

ATTE
M

PTE
D

 AS
S

O
C

IATIO
N

W
hat are LEG

O
 toy elem

ents doing in these 

settings? 
N

othing 
at 

all. 
W

hen 
a 

product 

offered has nothing to do w
ith LEG

O
 bricks, 

w
e insist on being left out.
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A large proportion of the approx. 3,900 
different 

elem
ents 

developed 
for 

the 
LEG

O
® product program

m
es are protected 

by the law
s of a substantial num

ber of 
countries. In som

e countries, the LEG
O

 
2x4 brick, the m

inifigure and the knobs are 
protected as tradem

arks. To the buyer – 
an adult or even a child – a LEG

O
 building 

set 
consists 

of 
building 

elem
ents, 

the 
packaging w

ith its illustrations and detailed 
building instructions. W

e oppose copying 
and m

anufacture of close look-alikes of 
our elem

ents, packaging and m
arketing 

m
aterial.  

As show
n in this brochure, the intention to 

copy products, packaging and tradem
arks 

seem
s to know

 no lim
its. The aim

 of m
any 

copyists 
is 

to 
induce 

a 
m

is-conception 
as to the origin of their product and thus 
confuse 

the 
consum

er, 
w

ho 
has 

been 
deprived 

of 
the 

ability 
to 

m
ake 

a 
safe 

purchase. W
hat you see is not alw

ays w
hat 

you get. The LEG
O

 logo is the consum
ers’ 

guarantee that they have bought a genuine 
LEG

O
 product. Few

 look alikes are m
ade 

in accordance w
ith the quality and safety 

standards 
m

et 
by 

the 
genuine 

LEG
O

 
products. 
 Even less tangible is the process know

n 
as post sale confusion. For exam

ple, the 
child receiving a box of building blocks 
w

ill 
alm

ost 
certainly 

add 
these 

to 
the 

collection of LEG
O

 elem
ents it already has 

and experience that the new
 buy does not 

live up to the quality and play value know
n 

from
 the LEG

O
 elem

ents. 

Since interlocking plastic building elem
ents 

can be m
ade in any design  and dim

ensions, 
w

e m
aintain that copying the special LEG

O
 

characteristics  is very often done only to 
confuse the consum

er and to trade on 
the reputation the LEG

O
 G

roup has built 
up over decades. W

e do w
hat w

e can to 
stop copycats. W

e do so to safeguard our 
reputation as w

ell as the consum
er’s ability 

to choose on an inform
ed basis. 

The 
m

ost 
universally 

recognized 
distinguishing 

feature 
of 

our 
products 

(apart from
 the LEG

O
 logo and nam

e) is 
the LEG

O
 knobs. In its carefully developed 

form
, the tiny knob has becom

e a fam
ous 

sym
bol 

of 
the 

LEG
O

 
G

roup. 
R

esearch 
has even show

n that consum
ers tend to 

identify distinctly different types of toys 
as LEG

O
 products w

hen the m
anufacturer 

chooses circular knobs for connecting (or 
purely decorational) purposes. Thus, the 
LEG

O
 knob has becom

e a badge by w
hich 

LEG
O

 products are identified. 

P
R

O
D

U
C

T C
O

P
YIN

G

“Som
e copyists take the final step by sim

ply 

reproducing the LEG
O

 packaging.”
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From
 

tim
e 

to 
tim

e, 
the 

LEG
O

 
G

roup 
cooperates w

ith other com
panies that are 

know
n and respected leaders in their line 

of business. This is done both by granting 
licenses and in co-prom

otional initiatives. 
It only happens w

hen both parties stand to 

benefit from
 the effort and after carefully 

choosing “playm
ates” w

hose products or 
services are suitable for a LEG

O
® license 

product or for co-prom
otion w

ith LEG
O

 
products.

LIC
E

N
S

E
 A

N
D

 C
O

 – P
R

O
M

O
TIO

N

The 4 exam
ples from

 top left show
s different 

Licensing Products from
 books to clothes. 

The 2 exam
ples at the bottom

 show
s different 

C
o-Prom

otion Advertising.
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Fair Play
N

ational 
patent, 

design 
and 

tradem
ark 

law
s – not to m

ention the observance of 
such law

s and associated regulations – 
differ quite substantially from

 country to 
country. Law

s against unfair com
petition 

do not even exist in a num
ber of countries. 

Lately, the absence of regulations against 
counterfeiting, 

tradem
ark 

infringem
ents 

etc. has confronted the ow
ners of original 

rights w
ith grow

ing problem
s from

 copy 
producers, 

especially 
in 

som
e 

Asian 
and 

Eastern 
European 

countries. 
Since 

the 
lack 

of 
regulations 

clearly 
invites 

counterfeiting and copy production, the 
LEG

O
 G

roup naturally w
elcom

es all steps 
taken to introduce product and tradem

ark 
protection into national legislation. 
W

e 
also 

support 
the 

regulation 
of 

the 
European 

U
nion 

on 
the 

seizure 
of 

counterfeit products and the efforts of the 
W

orld 
Intellectual 

Property 
O

rganization 

(W
IPO

) 
and 

the 
European 

U
nion 

to 
strengthen 

and 
harm

onize 
the 

relevant 
law

s. 

W
e believe that designs and tradem

arks 
should not be used in unrelated settings 
w

ithout the ow
ner’s consent. Each year, 

our legal departm
ent handles hundreds 

of incidents involving infringem
ent of our 

rights, and regularly brings infringers to 
court. 

W
e w

ant to m
ake sure that consum

ers can 
have 

confidence 
that 

anything 
bearing 

the LEG
O

® logo is a LEG
O

 brand product. 
This is in the best interest, not only of our 
com

pany but also of consum
ers - prim

arily 
children - all over the w

orld. 

All w
e ask is that there should be Fair Play.

C
O

N
C

LU
S

IO
N

 

LEG
O

, the LEG
O

 logo, D
U

PLO
, M

IN
D

STO
R

M
S, LEG

O
LAN

D
, the 

B
rick and K

nob configurations and the M
inifigure are tradem

arks 
of the LEG

O
 G

roup. ©
2011 The LEG

O
 G

roup.


